GUIDELINES FOR THE PRODUCT

1. The product must be student-generated.  It must be a showcase of the student’s skills – not a parents’, friends’, or Mentor’s.

2. The product should show evidence of application and synthesis of the research paper.

3. The product should be tangible evidence that reflects the academic 

stretch/risk, which the student has experienced during completion of the Project.

4. Students are not expected to spend a lot of money in order to complete the Project. Expenditures will not enhance the evaluation of the Project.

5. Research for the product should reflect one or more of four primary areas: personal experience, experiment, survey and/or interview. 

6. The product can be community service oriented.

7. A group/community could benefit from the product.

8. There will be no pairing or sharing of products.

9. The Senior Project Steering Committee must approve the product.

10. The product may include one or more of the following media:

· Audio/visual aid -  playing original music, sounds, etc.

· Charts/graphs  - visual graph of surveys, experiment results, etc.

· Video of process – video steps to final product such as building a barn

· How-to demonstration – step-by-step video of project/process such as grooming a pet

· Visual product – showing the final creation of a dress or a painting, etc.

· PowerPoint/I-Movies – physical record of an experiment or experience such as growing wheat

· Work of fiction – collection of poems, stories, novel, interview, bibliography

· Non-fiction work about an individual, historic writings, etc.

· Other – as approved by the Faculty Advisory or Steering Committee.
11. All products must be completed and proof-of-project Journals are due to the Faculty Advisor on March ______, 20______.
